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GENERAL OFFERS AND CLAIMS -3 PRODUCTS AND SERVICESThe Federal Trade Commission Act allows the FTC to act in the interest of all consumers toprevent deceptive and unfair acts or practices. In interpreting Section 5 of the Act, theCommission has determined that a representation, omission or practice is deceptive if it is likelyto:lmislead consumers andlaffect consumers.125behavior or decisions about the product or service.In addition, an act or practice is unfair if the injury it causes, or is likely to cause, is:lsubstantiallnot outweighed by other5benefits andlnot reasonably avoidable.The FTC Act prohibits unfair or deceptive advertising in any medium.That is, advertising must tell the truth and not mislead consumers.A claim can5be misleading if relevant information is leftout or if the claim implies something that.12s nottrue. For example, a lease advertisementfor an automobile that promotes .13$0Down�.60may5be misleading if significantand undisclosed charges are due atlease signing.In addition, claims must be substantiated,especially when they concern health, safety, orperformance. The type of evidence0may5depend on theproduct, the claims, and what experts believe necessary. If yourad specifies a certain level of support for a claim -3 .13tests show X�.6.17 you must have at least that level of support.Sellers are responsible for claims they make about their products and services. Thirdparties .17 such as advertising agencies or website designers and catalog marketers .17 alsomay5be liable for making or disseminating deceptive representations if they participate in thepreparation or distribution of the advertising, or know about the deceptive claims.l or website designers are responsible for reviewing theinformation used to substantiate ad claims. They0may5not simply rely on anadvertiser.12s assurance that the claims are substantiated. In determining whether5an adagency should5be held5liable, the FTC looks at the extent of the agency.12s participationin the preparation of the challenged ad, and whether5the agency knew or should5haveknown that the ad included false or deceptive claims.2Rules of the Road
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the Franchise Rule, must comply with the Rule�s requirements about disclosing the number and
percentage of existing franchisees who have achieved the claimed results, as well as cautionary
language.
Click on Franchise Rule and Business Opportunity Ventures.

Credit and Financial Issues
The Truth in Lending Act requires creditors who deal with
consumers to disclose information in writing about finance charges
and related aspects of credit transactions, including finance charges
expressed as an annual percentage rate. In addition, the Act
establishes a three-day right of rescission in certain transactions
involving the establishment of a security interest in the consumer�s principal dwelling (with
certain exclusions, such as interests taken in connection with the purchase or initial construction
of a dwelling). The Act also establishes certain requirements for advertisers of credit terms.
Click on Truth in Lending Act.

The Fair Credit Billing Act is important if you are a creditor billing customers for goods or
services. The Act requires you to acknowledge consumer billing complaints promptly in writing
and to investigate billing errors. The Act prohibits creditors from taking actions that adversely
affect the consumer�s credit standing until the investigation is completed, and affords other
consumer protections during disputes. The Act also requires that creditors promptly post
payments to the consumer�s account, and either refund overpayments or credit them to the
consumer�s account.
Click on Fair Credit Billing Act.

The Fair Credit Reporting Act requires that consumer reporting agencies (CRAs) � such as
credit bureaus and resellers of consumer reports � that provide information to creditors,
insurers, employers, and others, do so with due regard for the confidentiality, accuracy, and
legitimate use of such data. When those parties take adverse action on the basis of information in
a credit report, they must identify the CRA that provided the report so that the consumer can
learn how to get a copy to verify or contest its accuracy and completeness. Creditors and others
may not knowingly provide false information to CRAs, which are required to maintain
reasonable procedures to ensure the maximum possible accuracy of their data.
Click on Fair Credit Reporting Act, Credit Reports: What Information Providers Need to
Know, Using Consumer Reports: What Employers Need to Know, and Credit Reports:
What Insurers Need to Know.

The Equal Credit Opportunity Act prohibits lenders from discriminating on the basis of race,
color, religion, national origin, sex, marital status, age, receipt of public assistance income, or
an applicant�s good faith exercise of any rights under the Consumer Credit Protection Act. The
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